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 Board Approved Budget for 2019 for the year 2019 

Code 
No. 

 Account Details  
2019 

 USD   MVR   %  

200-00  Re-current Expenditures  11,950,548 184,277,457 100% 

300-00  Capital Expenditures  11,254 173,536 0% 

   Total  11,961,802 184,450,993 100% 
       

100-00  REVENUE     

101-00  Revenue  1,974,773 30,450,993 100% 

   Total  1,974,773 30,450,993 100% 
       

200-00  Re-current Expenditures     

201-00  Tourism Advertising  2,520,994 38,873,722 21% 

202-00  FAM Tours  304,424 4,694,219 3% 

203-00 
 Production & Printing of Promotional 
Materials  348,745 5,377,650 3% 

204-00 
 MMPRC Social Media, Digital and Other 
Promotional and Marketing Advertising  56,000 863,520 0% 

205-00  Road Shows & Events  977,012 15,065,520 8% 

206-00  Tourism PR Fees  666,284 10,274,095 6% 

207-00  Tourism Promotional Fairs  4,675,382 72,094,389 39% 

208-00  Local Events   187,026 2,883,944 2% 

209-00  Salaries and Wages  737,029 11,364,980 6% 

210-00  Administrative Expenses  699,443 10,785,418 6% 

211-00  Withholding Tax  778,210 12,000,000 7% 

   Total  11,950,548 184,277,457 100% 
       

300-00  Capital Expenditures     

301-00  Fixed Assets  11,254 173,536 100% 

   Total  11,254 173,536 100% 

     
 Revised Estimated Budget for 2019 11,961,802 184,450,993  

 Allocated Budget from Government (10,000,000) (154,200,000)  

  1,961,802 30,250,993  

     

 

Total Budget Allocated from MMPRC 
Income Account 1,961,802 30,250,993  
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 # Name of Fair  City, Country Dates  Type of Fair 

1 Boot Düsseldorf, Germany  19-27 Jan 
B2B|B2C 
(Dive) 

2 OTM, One World Travel Market Mumbai  23-25 Jan B2B 

3 
FITUR International Tourism Trade 
Fair  

Madrid, Spain 23 - 27 Jan B2B|B2C 

4 FESPOP Zürich, Switzerland 
31 Jan -03 

Feb 
B2B|B2C 

5 
EMITT, East Mediterranean 
International Tourism & Travel 
Exhibition 

Istanbul, Turkey 
31 Jan -03 

Feb 
B2B|B2C 
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6 
BIT, International Travel 
Exhibition 

Milan, Italy 10-12 Feb B2B|B2C 

7 
ITB, International Tourism 
Exchange  

Berlin, Germany 6-10 Mar B2B|B2C 

8 
 MITT, Moscow International 
Travel & Tourism Exhibition 

Moscow, Russia 12-14 Mar B2B|B2C 

9 WTM, World Travel Market Africa Cape Town, South Africa 10-12 April B2B 

10 
 COTTM, China Outbound Travel & 
Tourism market 

Beijing, China 15-17 April B2B 

11 Marine Diving Fair  Tokyo, Japan 5-7 April 
B2B|B2C 
(Dive) 

12 ATM, Arabian Travel Market  Dubai, UAE 
28 April – 1 

May 
B2B|B2C  

13 VMTE, Visit Maldives Travel Expo  KL, Malaysia 5-7 July  B2C|B2B 

14 NATAS Singapore 2-4 Aug B2C|B2B 

15 
MATTA, The Malaysian Association 
of Tour and Travel Agents Fair 

KL, Malaysia 6-8 Sep B2B|B2C 

16 
IFTM Top Resa, International 
French Travel Market 

Paris, France 1 - 4 Oct  B2B 

17 ITB Asia  Singapore 16 - 18 Oct B2B 

18 JATA, Tourism EXPO Japan  Osaka, Japan 24-27 Oct B2B|B2C 

19 TTG Travel Experience Rimini, Italy 9-11 Oct B2B 

20 
ILTM, International Luxury Travel 
Market 

Cannes, France  3-6 Dec B2B 

21 WTM, World Travel Market London, UK 4-6 Nov B2B 
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 # Name of Fair  City, Country Dates  

1 South Africa, Roadshow Cape Town, Johannesburg  8 – 9 April 2019 

2 
Middle East & GCC, 
Roadshow 

Abu Dhabi & Dubai  30 April – 2 May 

3 India Roadshow 
Bangalore, Mumbai, Kolkata, Delhi & 
Chandigarh  

24-28 June 

4 China Roadshow 
Beijing, Shanghai, Guangzhou & 
Chengdu 

25 November – 2 
December 

5 Nordic Roadshow 
Denmark, Finland, Norway & 
Sweden 

12-15 November  

6 Swiss Roadshow Basel, Zurich & Geneva 19-21 August  

7 South Korea Roadshow Seoul & Busan 8-9 August 

8 Germany Roadshow Cologne, Frankfurt, Munich & Vienna 16-19 September 

9 France Roadshow Nice, Toulouse & Paris  7-10 October  

10 Japan Roadshow 
Nagoya, Tokyo, Fukuoka & 
Yokohama 

October  

11 Italy Roadshow  Rome & Milan  28-31 October  

12 UK Roadshow Dublin, Manchester & Glasgow,  7-11 November 

13 Australia Perth, Melbourne & Sydney 23-27 September 
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# Name of the Company Country 

1 Travel Link Marketing Co.Ltd CHINA 

2 GEC PR Travel & lifestyle UNITED KINGDOM 

3 Kaus Media Services GERMANY 

4 Think Strawberries INDIA 

5 S Marketing & Communications Co. Ltd SOUTH KOREA 

6 TMI Consultancy RUSSIA 

7 Interface Tourism FRANCE 

8 Anne Wild & Associates Pty Ltd AUSTRALIA 
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9 Eastbound Tourism LLC MIDDLE EAST 

10 Travel Link Marketing Co Ltd JAPAN 

11 Pacific World Travel MALAYSIA 

12 Zap Water USA 

13 Master Consulting FL srl ITALY 
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How much people do actively seek about Maldives?
 
 

 
From the chart, it is clear that the peak activity is around February, March and May. 
 
 
 
 Highest Lowest 
Sessions 107435 28077 
User activity 93919 41427 
Organic searches 85792 28077 
Page views 89987 266838 
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Annual statistics for visitmaldives.com 
  

United 
States
49%India

19%

UK
7%

Australia
7%

Maldives
6%

Canada
5%

Malaysia
2%

Singapore
2%

Philippines
2%

UAE
1%

Browsing locations 

Youtube
38%

bbc.com
10%Facebook

17%

Instagram
9%

Baidu
8%

Google
5%

Twitter.co
m
5%

Cntraveller.
com
4%

Kesari.in
4%

Referrers / linked

maldives
50%

Maldives
27%

maldives 
island
11%

interest
4%

the 
maldives

2%

maldives 
tourism

2% 1%

MALDIVES
1%

maldives 
vacation 
packages

Searchwords - linked to website

YouTube
49%

Facebook
29%

Instagram
12%

Twitter
6%

Naver
2%

Instagram 
stories

1%

LinkedIn
1%

Social networks
Direct

9%

Organic
85%

Referral
6%

How people visit

Returning

12%

New
88%

Visitors

From these stats, we can conclude that people from US frequently 
search for Maldives. Most people are directed to our website via 
YouTube social platform. When people do search for Maldives, they 
do organic searches (via google), with terms like ‘maldives’. The 
visitors are mostly newcomers rather than returning visitors. 
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# Description Amount Produced 
Amount 

Distributed 

1 Promotional Bags 50,000 47,000 

2 Calendar 3,000 3,000 

3 Normal pen 50,000 46,000 

4 Pencil 50,000 44,500 

5 Luggage Tag 15,000 15,000 

6 Pen Drive 3,000 3,000 

7 Note Book 3,000 3,000 

8 Caps (Visor) 5,000 4,900 

9 Fridge Magnet 30,000 26,500 

10 Key Tag 3,000 3,000 

11 Executive Pack 1,500 1,500 

12 Resort Hotel Guide 40,000 38,440 

13 Destination Guide (English) 18,500 18,500 
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14 Destination Guide (Spanish) 2,500 1,700 

15 Destination Guide (Turkish) 1,500 1,300 

16 Destination Guide (French) 2,500 2,250 

17 Destination Guide (Italian) 2,500 1,500 

18 Destination Guide (Russian) 2,500 2,500 

19 Destination Guide (Japanese) 3,500 3,250 

20 Destination Guide (Chinese) 5,000 4,600 

21 Destination Guide (Korean) 1,500 1,100 

22 Destination Guide (German) 8,500 7,500 

23 Segment Brochure (English) 14,000 14,000 

24 Segment Brochure (Spanish) 3,000 2,600 

25 Segment Brochure (Turkish) 500 400 

26 Segment Brochure (French) 2,000 1,700 

27 Segment Brochure (Italian) 2,000 1,700 

28 Segment Brochure (Russian) 3,000 3,000 

29 Segment Brochure (Japanese) 3,500 3,100 

30 Segment Brochure (Chinese) 4,500 4,100 

31 Segment Brochure (Korean) 2,000 1,300 

32 Segment Brochure (German) 8,500 8,200 
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Awards won by Maldives as a Destination 2019 

No. 
Awarded 

to 
Award Title Awarded platform Presented by 

1 Maldives Best Decoration Awards OTM 2019 OTM organizers 
2 Maldives Best Stand Award EMITT 2019 EMITT Organizers 
3 Maldives Best Beach Destination of Asia MITT 2019 MITT Organizers 

4 Maldives 
Dream Destination Award 

Marine Dive Fair 
2019 MDF Organizers 

5 Maldives 
Best Destination for 
Relaxation 

Lonely Planet 
Travel Awards 2019 Lonely Planet India 

6 Maldives Indian Ocean’s Leading Beach 
Destination 

World Travel 
Awards - Indian 
Ocean Category World Travel Awards 

7 Maldives Indian Ocean’s Leading Dive 
Destination 

World Travel 
Awards - Indian 
Ocean Category World Travel Awards 

8 Maldives Indian Ocean’s Leading 
Honeymoon Destination 

World Travel 
Awards - Indian 
Ocean Category World Travel Awards 

9 Maldives 
Viewer’s Choice Awards- 
Leading Beach Destination 

South Asian Travel 
Awards 

South Asian Travel 
Awards 

10 Maldives 
Viewer’s Choice Awards-
Leading Honeymoon 
Destination 

South Asian Travel 
Awards 

South Asian Travel 
Awards 

11 Maldives 
Viewer’s Choice Awards- 
Leading Surf Destination 

South Asian Travel 
Awards 

South Asian Travel 
Awards 

12 Maldives 
Viewer’s Choice Awards- 
Leading Lounge Velana 
International Airport 

South Asian Travel 
Awards 

South Asian Travel 
Awards 

13 Maldives 
Indian Ocean’s Best Spa 
Destination 

World Spa Awards 
2019 

World Spa Awards 
2019 

14 Maldives 
Destination for Spa & Wellness 

Selling Travel 
Agents Choice 

Awards 
Selling Travel Agents 

Choice Awards 

15 Maldives World's Leading Beach 
Destination  

World Travel 
Awards -World 

Category World Travel Awards 

16 Maldives Indian Ocean's Leading Dive 
Destination 

World Travel 
Awards- Indian 
Ocean Category World Travel Awards 

17 Maldives Indian Ocean's Leading 
Honeymoon Destination 

World Travel 
Awards- Indian 
Ocean Category World Travel Awards 
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List of Familiarization Trips 2019 
 

 
FAMILIARIZATION TRIPS 2019 

 
 Target Market Dates Type Name of Media Media value 

1 
India (Media & 
Blogger Fam trip) 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

15-19 April 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Group 

 Outlook Traveller – Mr. 
Manek Singh Kohli 
(Journalist)  
 
 

 Salt and Sandals- Blog- 
Ms. Snigdha Bhowmick 
(Freelance Journalist & 
Blogger)  

 
  

 Deccan Chronic & Asian 
Age- Ms. Nivi 
Shrivastava (Freelance 
Journalist)  
 

 Travel See Write- Ms. 
Archana Singh 
(Journalist & Blogger) 

 
 The Desi Girl- Ms. 

Pallavi Chaturvedi 
(Travel blogger)  

 
 
 
 
 

 
 Pioneer Group – Ms. 

Ankita Saxena 
 
 
 
 
 
 
 

Printed 
Circulation: 
120,000  
 
 
Monthly: 70,000 
visitors  
 
 
 
 
 
 
 
 
 
 
 
 
Instagram: 
110K+ followers 
Facebook: 100K 
followers 
Twitter: 5K 
followers 
YouTube: 3K 
followers 
 
 
Pioneer, Printed 
circulation: 126, 
885  
Exotica by 
Pioneer, printed 
circulation: 
120,000 
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 Go Air 
 
 Avireps – Ms. Parul 

Diwan  

2 
South Korea 
(Celebrity FAM 
Trip) 

 
15-19 April   

 
Celebrity 

 Hwang Chan-Sung 
 Jung-Kun-Joo 
 Nichkun  

YouTube: 45.2K 
followers  

3  
India (Celebrity 
FAM Trip ) 

 
 
 

5-10 May 

 
 
 

Celebrity 

 Ms. Divya Agarwal  
 
 
 
 
 Mr. Varun Suood 

Instagram: 1.8M 
followers 
YouTube: 25,213 
subscribers 
 
Instagram: 1.1M 
followers 
 

4 
Germany, Swiss, 
Austria (Media Fam 
Trip)   

 
 
 

25 May- 2 
June 

 
 
 

Group 

 Reiselust Austria – Ms. 
Patricia Konarzewski 
(Journalist) 
 

 Dr Bernd Kregel 
(Freelance Journalist) 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Printed 
Circulation: 
320,000  
 
Straubinger 
Tagblatt (target 
reach: 183,000) 
Landshuter 
Zeitung (target 
reach: 113,000) 
Badische 
Neueste 
Nachrichten 
(target reach: 
285,000) 
Rheinische Post 
(target reach: 
750,000) 
Weltexpress 
online (target 
reach: 125,000) 
 
Printed 
circulation: 
389,000  
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 Schwaebische Zeitung – 
Christoane 
Wohlhaupter  
(Journalist) 

 
 

 
 Bold The Magazine – 

Hans- Georg Teiner  
(Journalist) 

 
 Westfaelischer 

Anzeiger – Hanna Decke  
(Journalist) 
 
 
 
 
 

 Kaus Media Services – 
One representative  

 

Monthly: 
1,400,000 
visitors 
 
Printed 
circulation: 
220,000  
Printed 
circulation: 
778,000  
Monthly: 
1,117,000 
visitors 

5 
 
UK (Media Fam 
trip) 

 
 
 
 
 
 
 
 
 
 

19-25 May 

 
 
 
 
 
 
 
 
 
 

Group 

 Fabulous Magazine 
 

 
 Mail Online 

 
 
 Metro  

 
 
 
 

 
 Evening Standard 

 
 
 
 
 
 Press Association  

 

Printed 
Circulation: 1.2M  
 
Monthly: 188.5M 
users 
 
Printed 
Circulation: 
866,189  
Monthly: 18.9M 
readers 
 
Printed 
Circulation: 
864,620  
Monthly: 18.9M 
readers 
 

6 
Germany, Swiss, 
Austria (Media Fam 
Trip) 

 
 
 
22-30 June 

 
 
 
Group 

 Gute Reise- Andrea 
Munkert (Journalist) 

 
 
 

Printed 
Circulation: 
990,000  
Target Reach: 
792,000 
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 Ruhr Nachrichten – 

Alexandra Von 
Braunschweig 
(Journalist) 
 
 
 

 Passauer Neue Presse 
Donaukurier – Christine 
de Silva (Journalist) 
 
 

 
 Neues Deutschland – 

Jirka Grahl (Journalist) 
 
 
 

 
 V.I.P Reisemagazin- 

Dirk Jacobs (Journalist) 
 
 
 
 

 Kaus Media Services – 
PR Representative in 
Germany 
 

 
 
Printed 
Circulation: 
799,520  
Monthly- 
1,410,000 
visitors  
 
Printed 
Circulation: 
734,475  
Monthly: 
4,830,000 
 
Printed 
Circulation: 
120,000.  
Monthly: 620,000 
browsers.  
 
Printed 
Circulation: 
344,000.  
Monthly: 
210,000 
browsers.  
 

7 
France (Media Fam 
Trip) 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

28 June- 4 
July 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

Group 

 A Nous Paris.fr- Villaret 
(Journalist) 
 
 
 
 

 La Voix du Nord – 
Pierre Le Masson 
(Journalist) 

 
 
 
 

 

Printed 
Circulation: 
300,000 
Monthly 
Readers: 
1,019,584 
 
Printed 
Circulation: 
340,500 
Monthly web 
circulation: 
524,699 users 
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 Paris Match.com – 
Sophie Clavieres 
(Journalist) 
 
 
 

 Femme Actuelle – 
Berengere Lauprete 
(Journalist) 

 
 
 

 La Provence – Sandra 
Basso (Journalist) 
 

 Representative from 
Interface Tourism 
(France PR) 

 

Monthly 
Circulation: 
3,637,000 
 
 
Printed 
circulation: 
562,324 
Monthly:  
8,766,000 
readers  
 
 
 
 
 
 
 

8 
South Korea (Media 
Fam Trip)  

 
 

11-16 July 

 
 

Group 

 Style –Dahyeon Lee – 
Journalist 
 
 

 Esquire- Ms. Kim 
Eunhee- Journalist 
 

 The BC – Mr. Kim 
Heesung – Journalist 
 

 Noblesse – Ms. Lee 
Dayoung- Journalist 

 
 

 AB Road – Ms. Yim 
Meeseon – Journalist  
 

 S Marketing – PR 
Representative to 
Maldives 

 

Circulation: 
55,000 
 
 
Circulation: 
80,000 
 
Circulation: 
60,000 
 
Circulation: 
75,810 
 
 
Circulation: 
60,000 
 
 

9 
China (Media Fam 
Trip) 

 
 
 
 
 
 
 

 
 
 
 
 
 
 

 Travel + Leisure – Ms. 
Shen Xiao Jie (Digital 
Media CEO) 
 
 

Circulation: 
760,000 
 
 
 
Circulation: 
770,000 
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16-21 July 

 
 

 
 

Group 

 Condé Nast Traveler – 
Mr. Zhang Yu Tong 
(Digital Editor) 

 
 
 Marie Claire – Ms. Wang 

Nan (Lifestyle Editor) 
 
 

 Zaker – Ms. Liao Jia Jia 
(Senior Manager) 

 
 

 Shanghai Quanzi – Mr. 
Lin li (Chief Editor) 

 
 Representative from 

Singapore Airlines  
 

 
 
 
Circulation: 
880,000 
 
 
200M users 
Monthly: 62M 
users 
 
WeChat: 
500,000 
followers 

10 
Russia (Celebrity 
Fam Trip) 

 
19-26 July 

 
Celebrity 

 Ms. Aiza Anokhina Instagram: 2.7M 
followers 

11 
USA (Media Fam 
Trip) 

 
 
 
 
 
 
 
 
 
 

13-18 August 

 
 
 
 
 
 
 
 
 
 

Group 

 Chelsea Benigier 
(Journalist) 
 

 Lane Nieset ( Freelance 
Travel Writer) 

 
 Ali Wunderman 

(Freelance Journalist) 
 
 Kara Ladd (Editor) 

 
 

 
 

 Jenny Peters 
(Freelance Journalist) 
 
 

 Representative from 
Interface Tourism 
(France PR) 

 
 
 
 
 
 
 
 
 
50K UVM, 
Instagram: 70K 
followers 
 
 
50,000 
subscribers 
UVM 15,750 
Instagram: 42K 
followers 

12 
USA (Influencer 
Fam Trip) 

13-20 
September 

Influencers  Tiffany Nguyen 
(Adventure travel 
Photographer) 

 Cynthia Andrews 
(Blogger)  

Instagram: 365K 
Followers  
 
179K Followers 
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13  
Thailand 
(Photographer Fam 
Trip) 

 
25-30 

September 

 
Photographer 

 Mr David Lau 
(Photographer) 

 

14 
UK (Media Fam 
Trip) 

 
 
 
 
 
 
 
 
 
 
 

1-7 October 

 
 
 
 
 
 
 
 
 
 
 

Group 

 Stoke park / Epicurean 
Life- Mr. A Asghar 

 
 
 Luxury Lifestyle 

Magazine- Ms. Georgina 
Bentley-Buckle  

 
 House of Cocoa- Mr. 

Bethan Roberts 
(Journalist)  
 

 The Travel magazine – 
Ms. Lucy Woods 
(Assistant Editor)  

 
 Harbor Chelsea Club- 

Christina Raptis 
 

 PR Representative from 
UK – Fiona Anderson 
(GEC PR) 

Printed 
Circulation: 
190,000 
 
Monthly 
circulation: 
68,000 
 
 
 

15 
Australia (Media 
Fam Trip) 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

20-26 
October 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Group 

 Escape – Ms. Christine 
Retschlag (Travel 
Magazine) 

 
 

 
 West Australian Travel- 

Ms. Jenna Clarke 
(Travel Magazine) 

 
 

 
 Marie Claire Australia- 

Ms. Carli Alman (Beauty 
Expert- Lifestyle 
Magazine)  

 
 
 

 WHO Magazine- Ms. 
Stacey Hicks 

Printed 
Circulation: 2.6M 
readers 
Online circulation: 
477,000 readers 
 
Printed 
Circulation: 
476,000 readers 
Online 
circulation: 
890,000 readers 
Printed 
Circulation: 
421,000 readers 
Online 
Circulation: 
1,000,000 readers 
 
 
Printed 
circulation: 
489,000 readers 
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(Lifestyle/Travel 
magazine) 

 
 
 Traveller  Magazine- 

Ms. Jane Richards 
(Travel Magazine) 
 

 Anne Wilde & 
Associates – Ms. 
McKenna Moroz (PR 
Representative)  

 

Online circulation: 
890,000 readers  
 
 
 
Monthly: 2.4M+ 
readers 

16 
Italy (Media Fam 
Trip) 

 
3-10 

November 

  GQ Italia- Ms. Elena 
barassi (Journalist) 

 
 
 
 
 
 
 Vanity Fair- Mr. 

Ferninando Cotugno 
(Journalist) 

 
 
 
 
 
 
 
 
 

 
 Marco Polo- Mr. 

Lorenzo Ciompi 
(Journalist) 
 
 
 
 

 Turista.info – Ms. 
Deborah Terrin 
(Journalist) 

 
 
 

Monthly: 1.3M 
visitors 
Facebook: 527,070 
Twitter: 31.6K 
followers 
Intagram: 139K 
followers 
 
 
Printed 
circulation: 
60,000  
235K readers 
1.3M visitors 
Facebook: 
1,690,315 
followers 
Instagram: 743K 
followers 
Twitter: 311.2K 
followers 
 
Printed 
circulation: 
60,000  
300,000 readers 
 
 
Monthly: 1.5M 
visitors 
Facebook: 
206,066 
followers 
Instagram: 6,904 
followers 
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 Dove Viaggi – Ms. 
Marina Spironetti 
(Journalist) 

 
 
 
 
 

 
 Il Giornale- Ms. Camilia 

Golzi Saporiti 
(Journalist) 

 
 
 
 
 

 PR Representative from 
Italy- Ms. Simona 
Danieli  
 

Twitter: 151,398 
followers 
 
Monthly: 
300,000 visitors 
57,000 printed 
copies 
500,000 readers 
Facebook: 
95,486 
Instagram 30.6M 
 
 
Monthly: 8.94M 
visitors  
Printed 
circulation: 
220,000  
450,000 readers 
 

17 
France (Media Fam 
Trip) 

 
 
 
 
 
 
 

6-13 
November 

 
 
 
 
 
 
 

Group 

 Nice Matin  
 
 
 
 
 

 Paris Match.com 
 
 

 
 TimeOut 

 
 

 
 L’Officiel.com 

 
 
 Marie France 

 
 
 
 

Printed 
Circulation: 
99,532 
Monthly: 
1,200,000 visitors 
 
Monthly 
Circulation: 
3,637,000 
 
Monthly 
Circulation: 
1,600,000 users 
 
Monthly 
Circulation: 
350,000 users 
Monthly 
Circulation: 
103,500 
Monthly: 
1,000,000 users 
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 Representative from 

Interface Tourism  

18 
Belgium (Media 
Fam Trip) 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

25 Nov – 2 
Dec 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Group 

 Marie Claire Belgium – 
Ms. Maryse Louis 
(Journalist) 
 

 
 
 
 
 
 
 
 
 Het Nieuwsblad – Ms. 

Sofie Lieve Karolien 
Geusens (Journalist) 

 
 
 
 
 
 
 
 Psychologies Belgium – 

Ms. Tanja Guillaume 
(Journalist) 

 
 
 
 
 Together Magazine & 

Healthy by Together 
Magazine – Ms. Caroline 
Dierckx (Journalist) 

 
 
 La Libre / La Derniere 

Hure – Ms. Marie-Anne 
Georges (Journalist) 
 
 
 
 

 

 
Printed 
Circulation: 
42,000  
Online FRI: 
1,202,000 
monthly page 
views 
NL:674,000 
monthly page 
views 
 
Het Nieuwsblad: 
301,500 
Gazet van 
Antwerpen: 
128,000 
Het Belang van 
Limburg: 
121,000. 
 
 
Print 
Circulation: 
50,000  
Online: 215,100 
readers 
 
Print 
Circulation: 
65,000  
Online: 25,000 
monthly readers 
 
 
Print Circulation- 
La Libre: 225,830 
print+ digital 
readers 
La Derniere Hure: 
404,720 print + 
digital readers  
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 PR representative from 
Belgium – Alexandra  
Hendrica  Cerena 
Vervoot 
 

19 
Turkey (Influencer 
Fam Trip) 

 
 

26-30 
November 

 
 

Influencers 

 Mehmet Kirali  
 
 

 Çiler Geçici 

Instagram: 1.1M 
followers 
 
Instagram: 715K 
followers 

20 
Turkey (Media Fam 
Trip) 

 
 
 

1-6 
December 

 
 
 

Group 

 Sabah- Mehmet Çelik 
(Managing Editor) 
 

 Daily Sabah - Sinan 
Öztürk  (Web News 
Coordinator) 

 
 

 Yoldasin - Elçin Eroğlu – 
Editor 
 
 

 Hürriyet - Zeynep 
Bilgehan (Editor) 

 
 

 Atlas - Serkan Seymen 
(Editor) 
Şahan Nuhoğlu 
(Photographer) 
 
 
 

 PR Representative from 
Turkey- Gabriela 
Rodriguez 
 

 
 
 
Printed 
circulation: 
300,000  
 
Monthly: 250K 
visitors 
Social Media: 
80K followers 
 
 
 
 
 
Monthly: 40M 
online readers  
Facebook: 38M 
followers 
Instagram: 90M 
Twitter:200M 

21 
Germany, Swiss, 
Austria (Media Fam 
Trip) 

 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 

 
 Ruhr Nachrichten- Ms. 

Alexandra Won 
Braunschweig  

 
 
 Reise Tipps- Mr. Dieter 

Putz (Managing 
Director) 

 

 
Printed 
Circulation 
reach: 550,000 
 
 
Printed 
Circulation Reise 
Tipps reach: 
185,000 
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8-15 
December 

 
 
 
 
 

Group 

 
 

 TIP- Travel Industry 
Professional 

 
 

 
 Main-Post- Ms. Nadine 

Klikar 
 

 
 
 Migros- Magazine – Ms. 

Yvette Hettinger 
 
 

 Fuldaer Zeitung – Mr. 
Thomas Schafranek 

 
 
 
 Kaus Media- 1 PR 

Representative 
 

 
Printed 
Circulation 
reach: 10,000 
 
 
Printed 
Circulation 
reach: 340,000 
 
 
Printed 
Circulation 
reach: 4,715,000 
 
 
Printed 
Circulation 
reach: 113,955 
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1 February 19-Feb-19 MMPRC/BM/2019/01 1 1 1 1 NA NA 1 NA

Mr. Thayyib Ibrahim was appointed as 
Managing Director on 27th Nov 2018

Directors; Mr.Karam Ibrahim, Mr.Abdulla 
Suood & Mr.Abdulla Rasheed appointed 
on 18th Feb 2019

2 March 3-Mar-19 MMPRC/BM/2019/02 1 1 1 1 NA NA 1 NA

3 March 18-Mar-19 MMPRC/BM/2019/03 1 1 1 1 1 1 1 NA
Board Directors; Ms. Visha Mahir & Mr. 
Abdulla Nashiz appointed on 11th March 
2019

4 April 9-Apr-19 MMPRC/BM/2019/04 1 1 1 1 1 1 1 NA

5 May 7-May-19 MMPRC/BM/2019/05 1 1 0 1 1 0 1 NA

6 June 26-Jun-19 MMPRC/BM/2019/06 1 1 0 1 1 1 - 1

Ms. Aminath Lamsa left post of CS on 
05th June 2019

Ms. Al-ha Ali Rasheed appointed to post 
of CS on 26th June 2019

7 July 30-Jul-19 MMPRC/BM/2019/07 1 1 1 0 1 1 - 1

8 August 28-Aug-19 MMPRC/BM/2019/08 1 1 1 1 0 1 - 1

9 September 17-Sep-19 MMPRC/BM/2019/09 1 0 1 1 1 1 - 1

10 October 30-Oct-19 MMPRC/BM/2019/10 1 1 1 1 1 1 - 1

11 December 3-Dec-19 MMPRC/BM/2019/11 1 0 1 1 1 0 - 1

11 9 9 10 8 7 5 6

100 82 82 91 89 78 100 100

MALDIVES MARKETING & PR CORPORATION -  BOARD OF DIRECTORS

ATTENDANCE REPORT 2019

# MONTH MEETING DATE MEETING NO.

BOARD OF DIRECTORS COMPANY SECRETARY

REMARKS
Mr. Thayyib 
Mohamed 
(Managing 
Director/ 

Board 
Director)

Al-ha Ali 
Rasheed 

(Company 
Secretary)

TOTAL

%

Mr. Abdulla 
Suood 
(Board 

Director)

Mr. Abdulla 
Rasheed 
(Board 

Director)

Mr. Karam 
Ibrahim 
(Board 

Director)

Ms. Aishath 
Visha Mahir 

(Board 
Director)

Mr. Abdulla 
Nashiz 
Ahmed 
Board 

Director)

Aminath 
Lamsa 

(Company 
Secretary)

 

Board of Directors Attendance Report 2019 
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# Name Designation
 Board 
Salary 
(Basic) 

 Board 
Allowance 

 Chairmans' 
Allowance 

 Board 
Allowance 

 Sitting 
Allowance 

 January  February  March  April  May  June  July  August  September  October  November  December  Total 

1 Mohamed Khaleel Board Chairman 5,000.00    1,500.00 2,500.00   -          -          9,000.00 6,641.15 -           -           -           -           -           -           -            -           -           -           15,641.15   

2 Thoyyib Mohamed
Managing Director 
/ Board Member

5,000.00    1,500.00                -    7,500.00  1,500.00 6,500.00 6,500.00 6,500.00 6,500.00 6,500.00 6,500.00 8,000.00 8,000.00 6,153.85  7,500.00 7,500.00 8,000.00 84,153.85   

3 Haris Mohamed 
Acting Managing 
Director/Board 
Member 

5,000.00    1,500.00                -   -          -          6,500.00 4,795.00 -           -           -           -           -           -           -            -           -           -           11,295.00   

4
Aishath Dheena 
Mohamed

Board Member 5,000.00    1,500.00                -   -          -          6,500.00 4,795.00 -           -           -           -           -           -           -            -           -           -           11,295.00   

5
Sheezleen 
Mohamed

Board Member 5,000.00    1,500.00                -   -          -          6,500.00 4,795.00 -           -           -           -           -           -           -            -           -           -           11,295.00   

6 Ahmed Karam Board Member 5,000.00    1,500.00                -    7,500.00  1,500.00 -           1,795.00 6,500.00 6,500.00 6,500.00 6,500.00 8,000.00 8,000.00 5,653.85  7,500.00 7,500.00 8,000.00 72,448.85   

7 Abdulla Rasheed Board Member 5,000.00    1,500.00                -    7,500.00  1,500.00 -           1,795.00 6,500.00 6,500.00 6,500.00 6,500.00 8,000.00 7,500.00 6,153.85  7,500.00 7,500.00 8,500.00 72,948.85   

8 Abdulla Suood Board Member 5,000.00    1,500.00                -    7,500.00  1,500.00 -           1,795.00 6,500.00 6,500.00 6,500.00 6,500.00 7,500.00 8,000.00 6,153.85  7,500.00 7,500.00 8,500.00 72,948.85   

9
Abdulla Nashiz 
Mohamed

Board Member 5,000.00    1,500.00                -    7,500.00  1,500.00 -           -           3,295.00 6,500.00 6,500.00 6,500.00 7,500.00 8,000.00 6,153.85  7,500.00 7,500.00 8,000.00 67,448.85   

# Al-ha Ali Rasheed Company Secretary -             -                          -    7,500.00  1,500.00 -           -           -           -           -           -           4,000.00 4,000.00 3,015.39  4,000.00 4,000.00 4,000.00 23,015.39   

# Aminath Lamsa Company Secretary 2,500.00    1,500.00                -   -          -          4,000.00 4,000.00 4,000.00 4,000.00 4,000.00 1,476.93 -           -           -            -           -           -           21,476.93   

463,967.72 

MALDIVES MARKETING & PR CORPORATION LIMITED
DIRECTOR'S BOARD SALARY SHEET FOR THE YEAR 2019

 

Board of Directors Salary Report 2019                                                                                                                            
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MALDIVES MARKETING & PUBLIC RELATIONS 
CORPORATION LIMITED 

 
FINANCIAL STATEMENTS FOR THE YEAR ENDED 

31ST DECEMBER 2019 
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MALDIVES MARKETING & PUBLIC RELATIONS CORPORATION LIMITED   
(INCORPORATED IN THE REPUBLIC OF MALDIVES)     
STATEMENT OF COMPREHENSIVE INCOME      
      
FOR THE YEAR ENDED 31ST DECEMBER 2019   2019  2018 

 Note   MVR    MVR  

      
Revenue 5           27,728,200          75,430,894  

      
Cost of Revenue 6          (89,447,158)        (56,524,213) 

      
Gross Profit           (61,718,958)         18,906,681  

      
Administrative Expenses 7          (14,590,430)          (9,503,834) 

      
Other Gain/(losses) 8               (186,857)                          -   

      
Profit/(Loss) before Tax          (76,496,245)           9,402,847  

      
Tax Expense                (925,924)          (3,052,618) 

      
(Loss)/ Profit for the Year           (77,422,169)            6,350,229  

      
Figures in brackets indicate deductions.      
      
The financial statements are to be read in conjunction with the related notes which form an integral part of the 
financial statements of the Company set out on pages 5 to 13.  
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MALDIVES MARKETING & PUBLIC RELATIONS CORPORATION LIMITED    

(INCORPORATED IN THE REPUBLIC OF MALDIVES)      

STATEMENT OF FINANCIAL 
POSITION 

       

          

AS AT 31ST DECEMBER 2019     2019  2018  

    Note   MVR    MVR   

ASSETS          
          

Non-Current Assets         

Property, Plant and Equipment  9                1,709,871      
407,381  

 

Work-in-Progress    9                              -                                -    

Intangible Asset    10                              -                                -    

Deferred tax asset                            2,821      
2,821  

 

Total Non-Current Assets                   1,712,692      
410,202  

 

          

Current Assets          

Trade and Other Receivables  11         1,543,670,698      
1,537,575,177  

 

Receivable for Shares                 10,000,000      
10,000,000  

 

Cash and Cash Equivalents   12            149,963,619      
81,070,341  

 

Total Current Assets            1,703,634,317      
1,628,645,518  

 

          

Total Assets             1,705,347,009      
1,629,055,720  

 

          

EQUITY AND LIABILITIES         
          

Equity          

Share Capital                164,200,000      
10,000,000  

 

Retained Earnings               (94,502,634)     
(17,080,463) 

 

Total Equity                  69,697,366      
(7,080,463) 

 

          

Current Liabilities         

Trade and Other Payables   13         1,635,649,644      
1,636,136,183  
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Total Current Liabilities            1,635,649,644      
1,636,136,183  

 

          

Total Liabilities             1,635,649,644      
1,636,136,183  

 

          

Total Equity and Liabilities            1,705,347,010      
1,629,055,720  

 

          

The financial statements are to be read in conjunction with the related notes which form an integral part of 
the financial statements of the Company set out on pages 5 to 13.  

          

These financial statements were approved by the Board of Directors and signed on its behalf by; 
          
Name of the Director       Signature  

          

Thoyyib Mohamed  Managing Director     

          

Abdulla Suood  Director      
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MALDIVES MARKETING & PUBLIC RELATIONS CORPORATION 
LIMITED 

    

(INCORPORATED IN THE REPUBLIC OF 
MALDIVES) 

     

STATEMENT OF CHANGES IN EQUITY      
      

FOR THE YEAR ENDED 31ST DECEMBER 
2019 

     

      

  Share Capital    Retained 
Earnings  

 Total  

  MVR    MVR    MVR  

As at 1st January 2018    
10,000,000  

    
(23,430,694) 

    
(13,430,694) 

      

Profit for the year      
6,350,229  

    
6,350,229  

      

As at 31st December 2018    
10,000,000  

    
(17,080,465) 

    
(7,080,465) 

      

Profit for the year / increase in share capital    
154,200,000  

    
(77,422,169) 

    
76,777,831  

      

As at 31st December 2019    
164,200,000  

    
(94,502,634) 

    
69,697,366  

      

The financial statements are to be read in conjunction with the related notes which form an integral part of the 
financial statements of the Company set out on pages 5 to 13.  
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MALDIVES MARKETING & PUBLIC RELATIONS CORPORATION 
LIMITED    
(INCORPORATED IN THE REPUBLIC OF MALDIVES)     
STATEMENT OF CASH FLOWS     

     
FOR THE YEAR ENDED 31ST DECEMBER 2019  2019  2018 

 
 
Note  MVR    MVR  

     
Cash Flows from Operating Activities     

(Loss)/ Profit before tax  
   

(76,496,245)  
   

9,402,847  

Adjustment for:     
Depreciation 9                 479,707                   368,270  

Amortization of Intangible Assets 9                            -                               -   

Operating Profit before working capital changes  
   

(76,016,538)  
   

9,771,117  
     
Working capital changes     

Change in Trade and Other Receivables  
   

(6,095,521)  
   

2,449,143  

Change in Trade and Other Payables  
   

(486,539)  
   

6,378,032  

Changes in Retained Earnings for previous years adjustment                             -    
   

(2,826,209) 

Cash Generated from Operations   
   

(82,598,598)  
   

15,772,083  

Interest Paid                             -                               -   

Tax Adjustment  
   

(925,924)  
   

(3,052,618) 

Net Cash from Operating Activities  
   

(83,524,522)  
   

12,719,465  

     
Cash Flows from Investing Activities     

Purchase and Construction of Property, Plant and Equipment  
   

(1,782,201)  
   

(105,467) 

Proceeds from Disposal of Property, Plant and Equipment                             -                               -   

Net Cash Used in Investing Activities  
   

(1,782,201)  
   

(105,467) 
     
Cash Flows from Financing Activities     
Issued share capital during the year          154,200,000                              -   

Net Cash Used in Financing Activities          154,200,000                              -   
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Net Increase / (Decrease) in Cash and Cash Equivalents  
   

68,893,277   
   

12,613,998  

Cash and Cash Equivalents at Beginning of the Year  
   

81,070,341   
   

68,456,343  

Cash and Cash Equivalents at End of the Year           149,963,618   
   

81,070,341  

     

Figures in brackets indicate deductions.     
The financial statements are to be read in conjunction with the related notes which form an integral part of the 
financial statements of the Company set out on pages 5 to 13.  

 
 
 
 

MALDIVES MARKETING & PUBLIC RELATIONS CORPORATION LIMITED   
NOTES TO FINANCIAL STATEMENTS       
FOR THE YEAR ENDED 31ST DECEMBER 2019      
          

1  GENERAL ACCOUNTING POLICIES       
          

1.1 REPORTING ENTITY        

 

Maldives Marketing and Public Relations Corporation Limited (the "Company") is a limited liability 
company, which is fully owned by Government of Maldives. The Company is incorporated in the Republic 
of Maldives on 14 August 2011 under the Act 10/96. 

          
1.2 PRINCIPAL ACTIVITIES AND NATURE OF OPERATIONS     

 

Principal Activity of the company is to provide advertising  and public relations services to the 
Government and related departments or offices through use of various media to create awareness for 
the target segments in the public with regard to new policies, laws, issues and services in line with the 
National Strategic Action plan, provide campaign management services for government offices. 

          
2 SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES     

          
2.1 STATEMENT OF COMPLIANCE       

 

The financial statements have been prepared in accordance with International Financial Reporting 
Standards for Small and Medium-Sized Entities (IFRS for SME) and its interpretations adopted by the 
International Accounting Standards Board (IASB). 

          
2.2 BASIS OF PREPARATION       

 

The financial statements are presented in Maldivian Rufiyaa (MVR), rounded to the nearest MVR. They 
are prepared on the historical cost basis except assets and liabilities, which are stated at their fair value. 
 
 
 
  



 
 

Page 64 of 72 
 
 

 

The preparation of financial statements in conformity with IFRS requires management to make 
judgments, estimates and assumptions that affect the application of policies and reported amounts of 
assets and liabilities, income and expenses. The estimates and associated assumptions are based on 
historical experience and various other factors that are believed to be reasonable under the 
circumstances, the results of which form the basis of making the judgments about carrying amounts of 
assets and liabilities that are not readily apparent from other sources. Actual results may differ from 
these estimates. 

 

The estimates and underlying assumptions are reviewed on an ongoing basis. Revisions to accounting 
estimates are recognized in the period in which the estimate is revised if the revision affects only that 
period or in the period of the revision and future periods if the revision affects both current and future 
periods. 

 

Judgments made by management in the application of IFRS that have significant effect on the financial 
statements and estimates with a significant risk of material adjustment in the next year are discussed 
under notes to the financial statements where appropriate. 

 

The accounting policies set out below have been consistently applied by the Company and are consistent 
with those used in the previous year. Previous year figures and phrases have been rearranged and 
reclassified whenever necessary to conform to the current presentation. 

 
 

MALDIVES MARKETING & PUBLIC RELATIONS CORPORATION LIMITED   
NOTES TO FINANCIAL STATEMENTS (CONT….)      
FOR THE YEAR ENDED 31ST DECEMBER 2019      
          
2.4 REVENUE RECOGNITION       

 

Revenue from the sale of goods is recognized in the statement of comprehensive income when the 
significant risks and rewards of ownership have been transferred to the buyer. No revenue is recognized if 
there are significant uncertainties regarding recovery of the consideration due, associated costs or the 
possible return of goods. 

          
2.5 PROPERTY, PLANT AND EQUIPMENT      

 

Items of property, plant and equipment are stated at cost less accumulated depreciation (see below). The 
cost of self-constructed assets includes the cost of materials, direct labor, the initial estimate, where 
relevant, of the costs of dismantling and removing the items and restoring the site on which they are 
located, and an appropriation of overheads. The cost of acquisition includes purchase cost together with 
any incidental expenses incurred in bringing the assets to its working condition for the intended use. 

 

Where parts of an item of property, plant and equipment have different useful lives, they are accounted 
for as separate items of property, plant and equipment. Expenditures on repairs or maintenance of 
property, plant and equipment made to restore or maintain future economic benefits expected from the 
assets has been recognized as an expense when incurred. 

 

Expenditure incurred to replace a component of an item of property, plant and equipment that is accounted 
for separately, is capitalized. Other subsequent expenditure is capitalized only if it is probable that the 
future economic benefits embodied with the item will flow to the Company and the cost of the item can be 
measured reliably. All other costs are recognized in the statement of comprehensive income as an expense 
as incurred. 
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2.6 DEPRECIATION        

 

Depreciation is charged to the statement of comprehensive income on a straight-line basis over the 
estimated useful lives of each part of an item of property, plant and equipment. The estimated useful lives 
are as follows: 

          
 Office equipment  20%      
 Furniture &Fittings  10%      
         

 
Full depreciation is charged in the year of purchase, for the assets which have been used for more than half 
of the accounting period and no depreciation is charged in the year of disposal. 

          
2.7 TRADE AND OTHER RECEIVABLES       
 Trade and other receivables are stated at their cost less impairment losses. 

          
2.8 TRADE AND OTHER PAYABLES       
 Trade and other payables are stated at cost. 

          
2.9 CASH AND CASH EQUIVALENTS       
 Cash and cash equivalents comprise cash in hand, balances with banks and fixed deposits. 
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MALDIVES MARKETING & PUBLIC RELATIONS CORPORATION LIMITED   
(INCORPORATED IN THE REPUBLIC OF MALDIVES)      
NOTES TO THE FINANCIAL STATEMENTS (CONTINUED)     

       
FOR THE YEAR ENDED 31ST DECEMBER 2019      

       
    2019  2018 

  Ref.   MVR    MVR  

5 REVENUE      

 Government Contributions 5.1                          -            43,884,316  

 Income 5.2          27,728,200           31,546,578  

           27,728,200          75,430,894  

5.1 GOVERNMENT CONTRIBUTIONS 
     

 Advertising                           -                            -   

 PR & FAM Trip                           -            13,798,554  

 Promotional Fairs                           -            30,085,762  

 Consultation Fee                           -                            -   

 Promotional material                           -                            -   

 SEZM Contribution                           -                            -   

                            -           43,884,316  

5.2 INCOME      

 Advertising                  58,189             2,785,078  
 Fair Participation Fee                           -                            -   
 Fair Participation Fee - Members Participation           10,494,308             6,632,003  
 Membership Fee           17,102,633           16,615,901  
 Consultation Fee                           -              5,231,679  
 Other Income                  73,070                281,917  
 Integrated Resort Development                           -                            -   
 Environmental Impact Assessment                           -                            -   

           27,728,200          31,546,578  
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6 COST OF REVENUE      

 Government Contributions 6.1                          -            43,884,316  

 Promotional Costs 6.2          89,447,158           12,639,897  

 Lease Transfer Cost                           -                            -   

 Investment Cost                           -                            -   

 Resort Development Cost                           -                            -   

           89,447,158          56,524,213  

6.1 GOVERNMENT CONTRIBUTIONS      

 Advertising                           -                            -   

 Promotional Fair Cost                           -            30,085,762  

 Promotional Material                           -                            -   

 Promotional Events Cost                           -                            -   

 PR & FAM Trip                           -            13,798,554  

                            -           43,884,316  

6.2 PROMOTIONAL COSTS      

 Advertising           15,952,341                265,272  

 PR & FAM Trip             7,664,681             1,278,176  

 Promotional Fairs           47,625,926             8,613,484  

 Promotional Events             5,953,999                796,456  

 Road Show             8,050,165                           -   

 Promotional Material             4,200,046             1,686,509  

 Other Fair Expenses                           -                            -   

 Environmental Impact Assessment                           -                            -   

           89,447,158          12,639,897  
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MALDIVES MARKETING & PUBLIC RELATIONS CORPORATION LIMITED   

(INCORPORATED IN THE REPUBLIC OF MALDIVES)     

NOTES TO THE FINANCIAL STATEMENTS (CONTINUED)     
      

FOR THE YEAR ENDED 31ST DECEMBER 2019     
      

7 Administration and Establishment  2019  2018 
   MVR  MVR 
 Bank Charges                    558,956                     149,533  

 Directors Remuneration                    466,508                     396,500  

 Fine                              -                                -   

 Other Expenses                              -                                -   

 Travelling Expenses                              -                                -   

 Printing and Stationaries                      34,239                       13,266  

 Meals and Entertainment                              -                                -   

 Cleaning Expenses                      49,922                       34,592  

 Repairs and Maintenance Cost                    108,690                       22,378  

 Professional Fee                              -                                -   

 Insurance                              -                                -   

 License and Permits                    669,330                     313,712  

 Telephone Expenses                      20,800                       40,412  

 Internet Expenses                    312,749                     258,202  

 Electric Charges                    202,825                     134,731  

 Water Charges                        8,023                         5,055  

 Rent                1,812,960                     406,000  

 Depreciation                    479,707                     368,270  

 Subscription fees                    402,454                     168,048  

 Salary and Other Benefits 7.1               6,051,406                 5,608,979  

 Miscellaneous expenses                    107,552                     119,784  

 Office Renovation                    898,484                     870,954  
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 Office Stationaries Cost                    205,162                       90,031  

 Staff Training Cost                    365,329                         2,613  

 Tax Expense (GST)                              -                      500,774  

 Sponsorships Cost                1,692,186                               -   

 Workshops & Seminar Cost                      70,223                               -   

 Consultancy Cost                      72,925                               -   

 SEZM Expenses                              -                                -   

 Impairment of Trade Receivable                              -                                -   

 Thumburi Project Expense                              -                                -   

               14,590,430                 9,503,834  
            
7.1 Salary and Other Benefits     

 Salaries and Wages                3,228,652                 2,732,212  

 Staff Allowance                2,598,449                 2,694,254  

 Pension Cost                    224,305                     182,513  

                 6,051,406                 5,608,979  
      

8 Other Gains/(losses)     

 Exchange Gain/(loss)                    186,857                               -   

 Gain/(Loss) on Disposal                              -                                -   

                     186,857                                 -  
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MALDIVES MARKETING & PUBLIC RELATIONS CORPORATION LIMITED     
(INCORPORATED IN THE REPUBLIC OF MALDIVES)       
NOTES TO THE FINANCIAL STATEMENTS (CONTINUED)                
FOR THE YEAR ENDED 31ST DECEMBER 
2019        
9 PROPERTY, PLANT AND EQUIPMENT        

 
 

Furniture & 
Fittings 

 Office 
Equipment 

 Work-in-
Progress 

  Total   

 
 

   2019 

         
   MVR    MVR       MVR  

 Cost        

 As at 1st January 2019 
           
186,357   

        
1,748,169   

                      
-     

        
1,934,526  

 Additions during the Year 
        
1,160,506   

           
621,695   

                      
-     

        
1,782,201  

 Disposal during the year                       -                          -    
                      
-                           -   

 As at 31st December 2019 
        
1,346,863   

        
2,369,864   

                      
-     

        
3,716,727  

         
 Accumulated Depreciation        
         

 As at 1st January 
             
84,643   

        
1,442,506   

                      
-     

        
1,527,149  

 Charge for the Year 
           
126,548   

           
353,159   

                      
-     

           
479,707  

 As at 31st December 
           
211,191   

        
1,795,665   

                      
-     

        
2,006,856  

         
 Net Carrying Value                 

 As at 31st December 2019 
        
1,135,672   

           
574,199   

                      
-     

        
1,709,871  

         

 As at 31st December 2018 
           
101,714   

           
305,663   

                      
-     

           
407,377  
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MALDIVES MARKETING & PUBLIC RELATIONS CORPORATION LIMITED   
(INCORPORATED IN THE REPUBLIC OF MALDIVES)     
NOTES TO THE FINANCIAL STATEMENTS (CONTINUED)     
      
FOR THE YEAR ENDED 31ST DECEMBER 2019     
      
10 INTANGIBLE ASSET -Computer Software  2019  2018 

    MVR    MVR  

 Cost     

 Balance as at the 1st January  
   

16,962   
   

16,962  

 Additions during the year                                 -    
   

-   

 Disposal during the year                                 -    
   

-   

 As at 31st December  
   

16,962   
   

16,962  

      
 Accumulated Amortization     

 As at the 1st January  
   

16,962   
   

16,962  

 Amortized during the year                                 -    
   

-   

 Disposal during the year                                 -    
   

-   

 As at 31st December  
   

16,962   
   

16,962  
      
 Net Carrying Value           

 As at 31st December                                 -    
   

-   
      

 
     

 
     

11 TRADE AND OTHER RECEIVABLES     
      

 Accounts Receivable     
8,890,256  

    
9,659,127  

 Other Receivable     
2,562,907  

    
2,493,913  

 Acquisition Cost Receivable     
1,354,801,755  

    
1,354,801,755  

 Fixed Term Cash lend     
157,253,546  

    
157,253,546  

 Prepayments and deposits     
13,289,392  

    
6,493,994  

 Related Party- Ministry of Tourism     
5,202,555  

    
5,202,555  

 Business Profit Tax Receivable     
1,670,287  

    
1,670,287  
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1,543,670,698   
   

1,537,575,177  

      
12 CASH AND CASH EQUIVALENT     

      

 Cash at bank  
   

149,618,834   
   

68,241,036  

 Cash in hand  
   

344,785   
   

12,829,305  

   
   

149,963,619   
   

81,070,341  
 

MALDIVES MARKETING & PUBLIC RELATIONS CORPORATION LIMITED   

(INCORPORATED IN THE REPUBLIC OF MALDIVES)     

NOTES TO THE FINANCIAL STATEMENTS (CONTINUED)     

      

FOR THE YEAR ENDED 31ST DECEMBER 2019     
   2019  2018 

    MVR    MVR  

13 TRADE AND OTHER PAYABLES     

      

 Trade payables 
 

             18,198,699  
 

               9,168,137  

 
Fixed Term Cash Borrowing 

 
             85,137,999  

 
             85,137,999  

 
Other payables 

 
               7,320,107  

 
               7,320,107  

 
Accrued expenses 

 
               2,125,739  

 
               2,457,814  

 
Acquisition Costs Payable 

 
       1,512,856,200  

 
       1,512,856,200  

 
Advance from customer 

 
               9,776,191  

 
             19,025,251  

 
GST payables 

 
                  234,709  

 
                  170,675  

          1,635,649,644          1,636,136,183  
 
 

g


