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SPONSORSHIPS 

 

Sponsorships 

# Campaign Name Duration Details 

01 The Maldives 

Yacht Rally 2024 

10th - 29th 

Feb 2024 

 

With a sponsor from Visit Maldives, Maldives Integrated 

Tourism Corporation (MITDC) organised the third edition of 

the sailing event, ‘Savaadheeththa Dhathuru’ which 

invites Yachtsmen from all across the globe to participate 

in a journey across the Maldives seas, making stops at local 

islands, exploring the heritage, experiencing famous dive 

sites and sandbanks etc.  

 

The event was held from 10th to 29th Feb 2024. 

Savaadheetha Dhathuru commenced in Kudagiri, Kaafu 

Atoll, and set to traverse various atolls, including 

Fulidhoo, Vaavu Atoll, Muli, Meemu Atoll, Gan, Laamu 

Atoll, Fonadhoo, Laamu Atoll, Kolamaafushi, Gaafu Alifu 

Atoll, Hoadedhdhoo, Gaafu Dhaalu Atoll, Hithadhoo, and 

Gan in Seenu Atoll.  

 

02 Maldives Halal 

Travel Magazine 

7th May 

2024 

The 3rd edition of Maldives Halal Travel Magazine was 

launched by DMD Zihuny Rasheed at ATM 2024. It serves as 

a guide for travelers seeking a halal travel destination for 

their idyllic getaway experience.  

 

03 Travelution 

Magazine 

7th May 

2024 

The launch of Issue 02 took place at the prestigious 

Arabian Travel Market (ATM) in Dubai, officiated by Fraath 

Mohamed, Managing Director of The Travel Guys, and Ms. 

Nurain Janah, former Chairperson of MMPRC (Visit 

Maldives) and Group Vice Chair, Hotels & Resorts 

Investment Maldives. The magazine also features an 

insightful article titled ‘Transforming Visit Maldives: 

Nurain Janah’s Vision for Renewal, Innovation, and 

Sustainability,’ where Ms. Nurain shares her strategic 

vision for steering the Maldives tourism industry towards 

retaining its esteemed world-class status. 
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OTHERS 
 

Others 

# Campaign Name Duration Details 

01 1st Tourist 

Event  

1st January 

2024 

The 1st tourist welcoming event was a collaborative work by 

MMPRC, Ministry of Tourism, MACL, Immigration and Dhiraagu 

to showcase the unyielding Maldivian hospitality for the first 

tourist who arrived at the destination on the 1st of January 

2024.  

 

In addition to this, all the stakeholders sponsored special 

gifts for the 1st tourist including a special raffle voucher from 

Crossroads Maldives.  

 

02 Hong Kong 

Airlines Flight 

Resumption 

Event  

19th 

January 

2024 

Visit Maldives held an event to celebrate the resumption of 

Hong Kong Airlines flights between China and the Maldives. 

The passengers were welcomed with a water salute and 

greeted by industry delegates at the Apron, with welcome 

gifts and BoduBeru.  

The event was carried out successfully, aiming to generate 

more positive coverage and highlight the significance of the 

China market to the Maldives.  

 

03 Travel Creators 

Exchange 2024 

30th 

January 

2024 

Zihuny Rasheed, Deputy Managing Director of MMPRC, 

presented on “Power of Digital Storytelling: Collaborative 

Strategies for Destination Promotion.” at the Travel Creators 

Exchange 2024 held on February 1, 2024. 

 

This collaborative effort aims to empower Maldives-based 

travel content creators and elevate the Maldives as a premier 

destination for captivating travel storytelling. 

 

04 Fujian Event 13th 

February 

2024 

MMPRC supported a wide array of events promoting Chinese 

and Maldivian cultural tourism and experiences hosted by the 

Embassy of the People’s Republic of China to the Maldives, 

and a special delegation from the Fujian Provincial People’s 

Government. This came on the heels of a special event 

hosted by MMPRC to welcome the first direct flight from the 

Fujian Province of China to the Maldives. The events were 

held from the 14th to 15th of February 2024. These 

promotional events came under the China-Maldives Cultural 
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Exchange activities, serving as a significant platform to foster 

stronger ties and facilitate fruitful partnerships to enhance 

cooperation in areas ranging from cultural tourism to trade 

and investment.   

 

One of the events held was the Fujian Provincial Department 

of Culture and Tourism Forum, joined by high-level 

dignitaries from the Maldives and China where Zihuny 

Rasheed, Deputy Managing Director of MMPRC highlighted the 

close collaborations between both our nations. 

 

05 Xiamen Flight 

Event 

14th 

February 

2024 

Visit Maldives held an event to celebrate the Inaugural of 

Xiamen Air flights between the Fujian Province (China) and 

the Maldives. The passengers were welcomed with a water 

salute and greeted by industry delegates at the Apron, with 

welcome gifts and BoduBeru. The event was carried out 

successfully, aiming to generate more positive coverage and 

highlight the significance of the Chinese market to the 

Maldives.  

 

06 China Eastern 

Flight Event  

29th 

February 

2024 

Visit Maldives held an event to celebrate the Inaugural of 

China Eastern flights between the Yunnan Province, China to 

Maldives. This event was carried out at Velana International 

Airport, where a China Eastern Airlines aircraft received a 

ceremonial water salute upon its arrival. The passengers 

were greeted by industry delegates at the Apron, with 

welcome gifts and BoduBeru. Before the pandemic, China 

was the largest tourist contributor to the Maldives, and the 

resumption of flights signals a positive trend in the recovery 

of tourism. Hence this event was carried out successfully, 

aiming to generate more positive coverage and highlight the 

significance of the Chinese market to the Maldives. 

  

07 Southeast Asia 

Ambassador 

24th March 

2024 - 23rd 

March 2025 

Former National team Captain Ali Ashfaaq was appointed as 

the official Ambassador of MMPRC to promote the 

destination.  He is considered one of the greatest footballers 

in Maldivian history and has significantly impacted the sport 

both domestically and internationally. Ashfaq is known for his 

prolific goal-scoring ability and his versatility on the field. 
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08 UN Tourism 

Regional 

Conference 

02 May 

2024- 04 

May 2024 

Former CEO & MD Fathmath Thaufeeq joined as a speaker at  

panel discussion at the 2nd UN Tourism Regional Conference 

on the Empowerment of Women in Tourism in Asia and the 

Pacific. She highlighted women-led Initiatives shaping the 

future of inclusive and sustainable tourism. 

 

09 PATA Annual 

Summit Panel 

Discussion 

15th May 

2024- 17th 

May 2024 

MMPRC CEO & MD Fathmath Thaufeeq was invited to be a 

panellist at the PATA Annual Summit 2024 in Macau for 

insightful discussions on Marketing and Branding in Asia 

Pacific Tourism. She shared unique insight into the Maldives' 

innovative marketing strategies, challenges and innovation 

that drive tourism success. 

 

10 1 Millionth 

tourist arrival 

event 

27th June 

2024 

Maldives Marketing and Public Relations Corporation 

(MMPRC/ Visit Maldives) welcomed the 1 millionth tourist of 

2024. Sutapa Amornvivat, a Thai national, arrived in the 

Maldives today on AirAsia flight FD 175 at 11:15am. She is 

visiting for a holiday vacation with her family at Niyama 

Maldives. This is her third trip to the Maldives, following her 

honeymoon.  

 

Visit Maldives hosted a very special event in partnership with 

the Ministry of tourism to celebrate this great milestone at 

Velana International Airport today, joined by other 

government authorities such as the Maldives Airports 

Company Limited (MACL), Maldives Immigration, and 

Maldives Customs Service along with various Industry 

stakeholders. A special holiday was offered to the one 

millionth tourist with courtesy from Sun Siyam Resorts.  

 

11 Maldives Marine 

Industry Forum 

2024 (MMIF’24) 

6th July 

2024 

DMD Zihuny Rasheed joined the panel at MMIF 2024, 

highlighting the Maldives as a top liveaboard destination. He 

shared achievements, innovative ideas, and new 

opportunities for growth in this important segment of 

Maldivian tourism. MMIF is organized by MEDIUM Events Pvt 

Ltd with endorsements from the National Boating Association 

of Maldives (NBAM) and the Maldives Marketing and Public 

Relations Corporation (MMPRC) highlighting its critical 

importance to the local marine industry.   

 

mailto:fathmath.thaufeeq@visitmaldives.com
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12 Air Service 

World Congress 

2024  

09th - 11th 

July 2024 

Visit Maldives participated as the official destination partner  

for the prestigious 7th Air Services Congress 2024. This highly 

anticipated event took place from July 9th to 11th 2024, at 

Kurumba Maldives, with 300 delegates from various regions 

of the world. CEO & MD gave remarks at the Gala event where 

he outlined the importance of connectivity & air travel to the 

Maldives as a destination. 

 

During the two days of the networking, Visit Maldives team 

attended 11 meetings with MACL team to further explore new 

and expanding existing air connectivity. 

 

13 MOU signing 

ceremony with 

Fliggy  

17th August 

2024 

Visit Maldives hosted an event to celebrate the signing of a 

Memorandum of Understanding between MMPRC/Visit 

Maldives and Fliggy; the leading online travel platform in 

China to promote our destination and maintain our market 

position as the top source market for the Maldives.  

 

The event was hosted at Villa Nautica, aiming to showcase 

the destination as an ideal location for events and 

conferences. The event was attended by high-level delegates 

from Fliggy and our industry partners.  

 

14 Destination 

Future Summit 

20th August 

2024 

MMPRC CEO & MD Ibrahim Shiuree attended the Destination 

Future Summit as a panellist, where he highlighted our 

strategies to diversify and attract new tourist segments 

beyond the Sun, Sea, and Sand' model. CEO & MD also 

outlined how we can shift the perception to position the 

Maldives as a year-round, 365-day destination. CEO & MD also 

highlighted the strategies that can be employed to market 

the Maldives as an attractive destination for sports tourism. 

 

15 Tropical Coastal 

City Tourism 

Event 

4th-5th 

September 

2024 

MMPRC has represented the Maldives at the recent ‘2024 

Tropical Coastal City Tourism Event’ held in Sanya, Hainan, 

China, from September 4-5. This prestigious event, 

supported by the Pacific Asia Travel Association (PATA), was 

organised by the Bureau of Tourism, Culture, Radio, TV and 

Sports of Sanya City and Sanya Tourism Board. CEO & MD 

Shiuree joined as one of the experts on the panel discussion 

titled "Insight Sessions: International Tourism Marketing." He 

discussed key topics such as public-private collaboration, the 
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importance of upskilling tourism workers, and the 

diversification of the Maldives' tourism product to ensure 

equitable distribution of tourism revenue across the nation. 

 

16 Maldives Travel 

Conference - 

Women’s Edition  

19th August 

2024 

MMPRC endorsed the Maldives Travel Conference - Women’s 

Edition. This event served as a platform to celebrate and 

empower women working in the tourism industry while 

exploring the challenges they face. The event featured two 

panel discussions, each comprising prominent women figures 

from within the industry. MMPRC’s support for such 

initiatives underscores its commitment to cultivating a more 

inclusive and equitable tourism industry, with women playing 

a crucial role in the development of the nation.  

 

17 Panel Discussion 

for National 

Tourism Day 

19th August 

2024 

CEO & MD participated in the panel discussion for National 

Tourism Day where he delivered a compelling message in 

celebration of the National Tourism Day of Maldives. CEO & 

MD also outlined the steps needed to be taken to ensure 

sustainability of the Tourism Industry of Maldives. 

Additionally, he highlighted the future goals for the Tourism 

Industry of Maldives. 

 

18 Manta Forum 

2024 

13th 

September 

2024 

MMPRC CEO and MD Shiuree attended the Manta Forum 2024, 

organised by Resort Holiday. It is a prestigious exhibition 

focused on showcasing foreign hotels and destinations, 

offering an ideal opportunity to network, form new 

partnerships, and prepare for the active winter season 2024-

2025.  

 

19 South Asian 

Travel Awards 

(SATA) 2024 

20th 

September 

2024 

The Maldives was honoured with 15 SATA Gold Awards, and 

we were also awarded with the prestigious Visitors' Choice 

Award for Leading Beach Destination. The event also 

featured a SATA Conversation Panel Discussion on "Regional 

Tourism in South Asia - Challenges & Connectivity". Speaking 

at the panel, CEO & MD Shiuree emphasised the significance 

of regional tourism cooperation and the Maldives' appeal as a 

short-haul destination for South Asian travellers.  

 

20 APOS Bali 24-26 

September 

2024 

APOS Bali is Asia’s Leading Premier Event for the Media, 

Telecoms & Entertainment Industry, which has been running 

since 2010, APOS is the premier destination for local and 
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global industry leaders to navigate the future of 

entertainment, providing an unparalleled platform for 

thought leadership, partnerships & deals. MMPRC 

participated in the three-day event to explore and engage 

with APOS Bali (MPA) for the facilitation/confirmation of 

APOS Maldives (creating a unique CEO forum in Maldives in 

2025). 

 

21 DATA Forum 

2024 

16th 

October 

2024 

The DATA (Destination Advancement Through Analytics) 

Forum 2024, a pioneering event dedicated to advancing data 

and intelligence in the travel industry, was successfully held 

in the Bandos Maldives for the first time on 16th October 

2024. The one-day forum was jointly hosted by the Maldives 

Marketing and Public Relations Corporation (MMPRC/Visit 

Maldives) and E-Tourism Frontiers. The event drew 

participation from some of the world’s leading tourism data 

analytics companies. Opening remarks were delivered by 

Ibrahim Shiuree, CEO & MD of MMPRC and the Chairperson of 

MMPRC, Abdulla Giyas Riyaz, also addressed the audience 

with a compelling talk on ‘The Importance of Data in the 

Tourism Sector’.  

 

22 Visit Maldives 

Tourism 

Symposium 2024 

22nd 

October 

2024 

MMPRC successfully conducted the inaugural ‘Tourism 

Symposium 2024 by Visit Maldives today, 22nd October 2024 

at Crossroads Maldives. It served as a pivotal platform for 

industry leaders to convene and address the pressing 

challenges and opportunities shaping the nation’s tourism 

landscape. MD and CEO Ibrahim Shiuree presented his 

welcome remarks at the Tourism Symposium 2024. He 

highlighted the diversification of the Maldives tourism 

industry and the importance of finding solutions through 

dialogue which was the main tagline of the event. The panel 

discussion was focused on the theme, "Strategizing for 

Resilience and Sustainable Growth in the Tourism Industry” 

and five keynote presentations were carried out, focused on 

sustainable tourism, film tourism, sports tourism, 

gastronomy, and medical tourism.  
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23 Explore 

Guraidhoo  

30th 

October 

2024 

MD and CEO of MMPRC gave a speech regarding the 

inauguration of Explore Guraidhoo and Guraidhoo tourism 

website, providing valuable insights on local island tourism. 

  

24 2 Millionth 

Tourist Arrival 

Event 

26th 

December 

2024 

Maldives Marketing and Public Relations Corporation 

(MMPRC/ Visit Maldives) welcomed the 2 millionth tourist of 

2024. Astrid Dirnegger, an Austrian national, marked the 

achievement of the National Tourist arrival target for the 

year along with reaching the monumental milestone of the 

highest tourist arrival to the Maldives in the history of our 

tourism industry. This is her third trip to the Maldives, visiting 

for a holiday vacation with her family at Raffles Maldives 

Meradhoo Resort. Visit Maldives hosted a very special event 

in partnership with the Ministry of tourism to celebrate this 

great milestone at Velana International Airport today, joined 

by other government authorities such as the Maldives Airports 

Company Limited (MACL), Maldives Immigration, and 

Maldives Customs Service along with various Industry 

stakeholders. A special holiday was offered to the two 

millionth tourist with courtesy from SAii Lagoon Maldives.  
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PR MEDIA COVERAGE 

PR Media Coverage 

# Market Details 

01 Russia January - December  

● Total Media Coverage: 106,626,000 

● Media Value: USD 512,400 

● 34 media contacts liaised with regarding press trips and promotional 

activity 

● 76 travel trade contacts liaised  

● 323 posts in social media and 1,933 stories were published in social 

media 

● 6 Newsletters distributed 

● A total of 350 printed and online coverage media reports registered 

that directly highlight are focused on promoting Maldives through 

different genres, themes, and topics. 

● Media promotion with TTG / via Telegram channel group Luxury 

Travel 

● SM Promotion 2025 

 

02 China January - December  

● 3,429,584,366 people reached through online and social media 

generated coverage  

● 51,177,392.45 USD worth of online and social media generated coverage  

● 122 media and trade contacts liaised with regarding press trips and 

promotional activity 

● 12 press releases and 12 newsletters distributed 

● SMM on Weibo and Wechat 

 

03 Italy ● January – December 

● 454,163,872 people reached through print, online and social media 

generated coverage 

● 788,162 USD worth of print, online and social media generated coverage 

● 123 media and trade contacts liaised with regarding press trips and 

promotional activity 

● 16 press releases and 9 newsletters distributed 

 

04 UK January - December  

● Total Media Coverage: 3,866,814,344 

● Media Value: USD $95,937,903.47 (£75,800,707.60) 

● 62 travel trade liaised 
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● 72 media contacts liaised 

● 11 press release 

● 6 Newsletters 

 

05 Germany, 

Austria & 

Switzerland 

January - December  

● 10 Press Release 

● 7 Newsletter 

● 117 Media Liaisons 

● 192 print and online articles 

● Subtotal media coverage: 176,643,658 

● Subtotal PR value: $12,910,136 
 

No PR Representative from July - October 2024 

 

06 USA January - December 

● 2,004,534,700 reached through print and online  

● $18,541,944 worth of media value  

● 81 media contacts liaised with regarding editorial and marketing 

requests  

● 5 thematic media pitch distributed  

● 4 newsletter distributed 

● 3 press release distributed 

07 France January – December 

• 6 press releases and 7 newsletters distributed 

• 48 trade contacts and 64 media contacts liaised with regarding press 

trips, editorial and promotional activity 

• 542,246,968 people reached through print, online and social media 

generated coverage 

• $724,072 worth of print, online and social media generated coverage 

• 174 pieces of print and online coverage generated 
 

08 India January - December  

• Total Media Value: USD 518,502.76 

• Total Reach: 147,256,270+ 

• Newsletters Disseminated: 2 

• Press Releases Distributed: 16 

• Media Contacts Liaised: 143 

• Sales Call for Trade Liaisons: 90 
 



  

 

61 

09 Middle East January – July 

● Media Value of USD 174,863 

● Total coverage of 433,563 

● 8 Newsletters 

● 5 Press Releases 

● 282 sales calls and visits 

● 1 Complimentary advertisement on TravTalk 

● 5 content pieces published and sent out to database 

● No PR from August - December 

 

10 Malaysia 

 

January – October 

● 300,330,000 people reached through online and social media generated 

coverage 

●  USD 286,040 worth of online and social media generated coverage 

● 77 pieces of online and social media coverage generated 

● 08 trade meeting attended on behalf of MMPRC 

● 19 press release disseminated 

● 10 newsletters disseminated 

 

11 Southeast 

Asia 

January- November 

 

• 986.4 million people reached through online and social media generated 

coverage 

• USD 674,730 worth of online and social media generated coverage 

• 11 pieces of online and social media generated coverage 

• 11 webinars in planning (date of event, list of invitees) 

• 5 trade meetings done to conduct product presentation 

• 27 press release disseminated 

• 15 newsletters disseminated 

 

12 Eastern 

Europe 

January - December  

 

● Total Media Coverage: 151,420,000 

● Media Value: $375,250 

● Total 361 online and offline publication on Maldives monitored 

● Newsletter sent to 13,174 addresses  

● Reaching out to a cumulative Instagram audience of 8,800,000 through 

the posts published by celebrities and KOL’s who visited Maldives in 

December. 

● 9 press releases distributed to the media. 
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13 Australia January- June 

● Total Media Coverage:  487,082,823 

● Media Value: $178,403,323 

● 106 pieces of print and online coverage generated 

● 390 trade contacts liaised with regarding fam trips, market update & 

feedback and promotional activity 

● 31 media contacts liaised with regarding press trip, editorial and 

marketing opportunities 

● 5 press releases and newsletter distributed 

 

14 Japan January - December 

● Media Value of USD 2,558,151 

● Media Coverage: 2,873558,779 

● 208 trade contacts were liaised with regarding promotional activities 

● 36 piece of online coverage was generated 

● 30 media contacts were liaised 

● 09 press release were distributed 

● 05 newsletter were distributed 

 

15 South Korea *NO PR Representative for the market. The previous PR contract ended on 

22nd December 2023 

16 Nordic January-May  

● 26,341,686 media coverage 

● $770,088 worth of online editorial-generated coverage 

● 3 trade contacts were liaised with regarding promotional activities 

● 1 piece of online coverage was generated 

● 4 newsletters drafted and distributed 

● 2 Press Releases 

 

No PR media coverage as the PR contract ended on 1st June 2024,  there is 

no PR representative for this market at the moment.  
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DIGITAL MARKETING PLATFORMS OF VISITMALDIVES 

 

Digital marketing platforms of Visit Maldives 

# Social Media 

Platforms 

Details 

01 Facebook A total of 1,522 posts were published on the Visit Maldives Facebook account 

during this period. We gained 160,257 followers, increasing our total number 

of followers to 1,392,498. During this period, we gained 666,491,416 

impressions, 3,474,287 engagements, and 115,594,359 Reach. 

The 25-34 age group makes up 40% of all engagements, with men accounting 

for 81.4% of those interactions and women representing 18.6%. 

 

 

Social Media Campaigns carried out during this period: 

● Things to do in Transit 

● Valentines Day - Romantic side of life 

● Mangroves and Wetlands 

● Easter mini campaign 

● Italy Media FAM Trip 

● Japan Media FAM Trip 

● Euro 2024 

●  Summer Escapade in the Maldives 

● Eid-Al Adha 

● Air Service World Congress 

● World Snorkelling Day 2024 

● Women's Dive Event 

● India Roadshow 2024 

● Discover Maldives Webinar 

● WTA - September 

● World Tourism Day 

● Winter Campaign 

● Whale Shark Mini Campaign 
 

02 Instagram A total of 2,222 posts were published on Visit Maldives Instagram account 

during this period. We gained 9681 followers, increasing our total number of 

followers to 508,689. During this period, we gained 358,870,443 

impressions, 509,648 engagements, and 7,226,627 Reach. 

The 25-34 age group generated the highest engagement, with men accounting 

for 68.6% and women accounting for 31.4% of that total. 

 

Social Media Campaigns carried out during this period: 

● Things to do in Transit 

● Valentines Day - Romantic side of life 

● Mangroves and Wetlands 

● Easter mini campaign 

● Italy Media FAM Trip 

● Japan Media FAM Trip 
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● Euro 2024 

● Summer Escapade in the Maldives 

● Eid-Al Adha 

● Air Service World Congress 

● World Snorkeling Day 2024 

● Women's Dive Event 

● India Roadshow 2024 

● Discover Maldives Webinar 

● WTA - September 

● World Tourism Day 

● Winter Campaign 

● Whale Shark Mini Campaign 
 

03 Twitter A total of 1,226 posts were published on Visit Maldives X account during this 

period. We gained 1,965 followers, increasing our total number of followers 

to 112,481. During this period, we gained 3,274,035 impressions, 171,676 

engagements, and 3,445,711 Reach. 

Social Media Campaigns carried out during this period: 

● Things to do in Transit 
● Valentines Day - Romantic side of life 
● Mangroves and Wetlands 
● Easter mini campaign 
● Italy Media FAM Trip 
● Japan Media FAM Trip 
● Euro 2024 
● Summer Escapade in the Maldives 
● Eid-Al Adha 
● Air Service World Congress 
● World Snorkelling Day 2024 
● Women's Dive Event 
● India Roadshow 2024 
● Discover Maldives Webinar 
● WTA - September 
● World Tourism Day 
● Winter Campaign 
● Whale Shark Mini Campaign 

 

04 LinkedIn A total of 1,142 posts were published on the Visit Maldives LinkedIn account 

during this period. We gained 617 followers, increasing our total number of 

followers to 16,689.  During this period, we gained 599,382 impressions, 

76,431 engagements, and 723,988 Reach. 

 

Social Media Campaigns carried out during this period: 

• Things to do in Transit 

• Valentines Day - Romantic side of life 

• Mangroves and Wetlands 

• Easter mini campaign 

• Italy Media FAM Trip 

• Japan Media FAM Trip 

• Euro 2024 

• Summer Escapade in the Maldives 

• Eid-Al Adha 
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• Air Service World Congress 

• World Snorkelling Day 2024 

• Women’s Dive Event 

• India Roadshow 2024 

• Discover Maldives Webinar 

• WTA – September 

• World Tourism Day 

• Winter Campaign 

• Whale Shark Mini Campaign 
 

05 TikTok A total of 509 posts were published on the Visit Maldives TikTok account 

during this period. We gained 6,399 followers, increasing our total number of 

followers to 409,180. During this period, we gained 91,259,363 impressions, 

1,558,198 engagements, and 91,259,363 Reach. 

  

Social Media Campaigns carried out during this period: 

• Things to do in Transit 

• Valentines Day - Romantic side of life 

• Mangroves and Wetlands 

• Easter mini campaign 

• Italy Media FAM Trip 

• Japan Media FAM Trip 

• Euro 2024 

• Summer Escapade in the Maldives 

• Eid-Al Adha 

• Air Service World Congress 

• World Snorkelling Day 2024 

• Women’s Dive Event 

• India Roadshow 2024 

• Discover Maldives Webinar 

• WTA - September 

• World Tourism Day 

• Winter Campaign 

• Whale Shark Mini Campaign 
 

06 Website 311 articles were posted on the website during this period (including industry 

news and MMPRC press releases)  

• 15 Experience articles were posted during this period  

• Total users during this period: 457,870 

• Page views: 1,173,009 

• Sessions: 570,624 

• Average session duration: 00:00:59 
 

07 Newsletter 21 newsletters were sent out during this period to industry and subscribers 

database.  

As of end of 30th September 2024, subscriber audience has 7,655 members 

and circular audience has 1,537 members. 
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NEW INITIATIVES OF 2024  

The following initiatives were introduced by the new management of the corporation during the 

year 2024. 
 
 

1. Data Forum 
 

The Destination Advancement Through Analytics (DATA) Forum 2024, a pioneering event 

focused on advancing data and intelligence in the travel industry, was successfully held for 

the first time in the Maldives on 16th October 2024 at Bandos Maldives. This one-day forum 

was jointly hosted by the Maldives Marketing and Public Relations Corporation (MMPRC/Visit 

Maldives) and E-Tourism Frontiers. 
 

The event brought together leading global tourism data analytics companies, with 

distinguished speakers representing organizations such as E-Tourism Frontiers, Union Pay, 

Meltwater, ForwardKeys, Adara, Booking.com, Tripadvisor and Amadeus. Each speaker 

contributed valuable insights into current global tourism trends and analytics. 
 

The DATA Forum 2024 was designed to empower tourism professionals by equipping them 

with the latest knowledge and tools required to navigate an increasingly data-driven 

landscape. The ultimate goal was to support and strengthen the continued growth and success 

of the Maldives' tourism sector. 

 

2. Tourism Symposium 
 

The inaugural Visit Maldives Tourism Symposium 2024 was a landmark event held on October 

22, 2024, at Crossroads Maldives. Organized by the Maldives Marketing and Public Relations 

Corporation (MMPRC) in collaboration with the Ministry of Tourism, the symposium gathered 

key government officials, industry leaders, and tourism sector representatives to 

collaboratively chart the course for the future of Maldivian tourism. The guiding theme of 

the day was "Navigating the Future: Towards a Sustainable and Diversified Tourism Industry." 

 

A central highlight of the event was the presentation of the tentative marketing plan for 2025 

by the MMPRC. This plan outlined a strategic approach to global promotion with a significant 

focus on diversifying the Maldives' tourism offerings. Key discussions and strategic pillars from 

the symposium included: 

 

The symposium featured keynote addresses from high-level officials, including Minister of 

Tourism Ibrahim Faisal and MMPRC CEO & Managing Director Ibrahim Shiuree, who shared 

their vision for the industry's growth. The event successfully established a strategic roadmap 

and fostered a renewed commitment among all stakeholders to work together towards a more 

resilient, diverse, and prosperous future for tourism in the Maldives. 
 

3. Ambassadorship Program 
 

The Ambassadorship Program was introduced as part of MMPRC’s efforts to promote the 

Maldives as a travel destination to a wider global audience. Through this initiative, selected 

ambassadors utilize their personal influence and professional networks to share their 

experiences and inspire others to visit the Maldives. 
 

Former National Football Team Captain, Ali Ashfaq, was appointed as the first official 

ambassador under this program. Widely regarded as one of the greatest footballers in 

Maldivian history, Ashfaq has made a remarkable impact on the sport both locally and 

internationally. Renowned for his prolific goal-scoring abilities and versatility on the field, 

his appointment aims to strengthen destination visibility and national pride. 
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4. Local Media Outreach Series 
 

A series of local media meetings commenced in 2024, with the first event titled "Breakfast 

with Media" held on 30th October 2024. This initiative was launched by the Maldives Marketing 

and Public Relations Corporation (MMPRC/Visit Maldives) to inform local media about the 

various promotional activities carried out by the organization. 

 

The primary objective of this series is to keep local media informed about MMPRC’s ongoing 

efforts to promote the Maldives as a premier travel destination. Through this initiative, 

MMPRC aims to enhance awareness among the local community and stakeholders, thereby 

fostering broader support and understanding of the destination marketing strategies 

undertaken. 

 
 

5. Burunu Boma 
 

Burunu Boma, the Maldives’ largest sport fishing tournament, was officially launched on 

December 20, 2024, during a ceremony at the Malé Table Tennis Hall. The event was graced 

by the presence of the Minister of Fisheries and Ocean Resources, Ahmed Shiyam, and marked 

the unveiling of the tournament’s microsite and digital winner’s shield. 

 

With a focus on teamwork, sportsmanship, and sustainable fishing practices, the Burunu Boma 

event aims to highlight the Maldives as a premier fishing destination. Through this initiative, 

MMPRC aims to attract international interest, foster responsible tourism, and position the 

Maldives as a leading choice for anglers seeking both challenge and beauty in their fishing 

experiences. 

 

6. The Sunny Side Studio 

Launched on September 27, 2024, to coincide with World Tourism Day, the Sunny Side Studio 

is a multimedia platform created by Visit Maldives with the goals of showcasing the Maldives 

as a premier travel destination, providing insights into the tourism industry's dynamics, 

challenges, and innovations, and fostering dialogue among industry stakeholders, 

policymakers, and the global travel community.  

 

The initiative was officially launched on November 15, 2024, marked by the release of the 

first episode of the Sunny Side Podcast, which aims to offer in-depth perspectives on the 

Maldives tourism industry. 
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MARKETING SNAPSHOT 
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SOCIAL MEDIA REACH 
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HIGHLIGHTS  
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ANNEXES 

AUDITED FINANCIAL STATEMENTS – ANNEX 1 

INDEPENDENT AUDITOR'S REPORT – ANNEX 2 

 


























